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Synopsis

For courses in Consumer Behavior. A A Beyond Consumer Behavior: How Buying Habits Shape
Identity SolomonAg¢a -a,¢s Consumer Behavior: Buying, Having, and Being deepens the study of
consumer behavior into an investigation of how having (or not having) certain products affects our
lives. Solomon looks at how possessions influence how we feel about ourselves and each other,
especially in the canon of social media and the digital age. A A In the Twelfth Edition, Solomon
has revised and updated the content to reflect major marketing trends and changes that impact the
study of consumer behavior. Since we are all consumers, many of the topics have both professional
and personal relevance to students, making it easy to apply them outside of the classroom. The
updated text is rich with up-to-the-minute discussions on a range of topics such as

A¢a -A“Dadvertising,A¢a -As A¢a -A“Meerkating,A¢a -A-and the A¢a —-A“Digital SelfA¢a -A-to
maintain an edge in the fluid and evolving field of consumer behavior. A A Also AvailableA A with
MyMarketingLabA¢a A¢ MyMarketingLab is an online homework, tutorial, and assessment
program designed to work with this text to engage students and improve results. Within its
structured environment, students practice what they learn, test their understanding, and pursue a
personalized study plan that helps them better absorb course material and understand difficult
concepts. A A NOTE: You are purchasing aA A standaloneA A product;

MyMarketingLabA¢a Ag¢A A does not come packaged with this content. If you would like to
purchase both the physical text and MyMarketingLab search for:A A A A 0134472470 /
9780134472478 Consumer Behavior: Buying, Having, and Being Plus MyMarketingLab with
Pearson eText -- Access Card Package A A Package consists of: 0134129938 /
9780134129938 Consumer Behavior: Buying, Having, and Being 0134149556 / 9780134149554
MyMarketingLab with Pearson eText -- Access Card -- for Consumer Behavior: Buying, Having, and

Being A A --This text refers to the Hardcover edition.
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Customer Reviews

Michael R. Solomon, Ph.D., is Professor of Marketing in the Haub School of Business at Saint
JosephA¢a -4,¢s University in Philadelphia. Before joining the Saint JosephA¢a -4a,¢s faculty in
the fall of 2006, he was the Human Sciences Professor of Consumer Behavior at Auburn University.
Before moving to Auburn in 1995, he was chair of the Department of Marketing in the School of
Business at Rutgers University, New Brunswick, New Jersey. Professor Solomon began his
academic career in the Graduate School of Business Administration at New York University, where
he also served as Associate Director of NYUA¢a -4,¢s Institute of Retail Management. He earned
his B.A. degrees in psychology and sociology magna cum laude at Brandeis University and a Ph.D.
in social psychology at the University of North Carolina at Chapel Hill. In 1996 he was awarded the
Fulbright/FLAD Chair in Market Globalization by the U.S. Fulbright Commission and the
Government of Portugal, and he served as Distinguished Lecturer in Marketing at the Technical
University of Lisbon. He held an appointment as Professor of Consumer Behaviour at The
University of Manchester (U.K.) from 2007A¢4 -4 02013. A A Professor SolomonA¢a —4,¢s
primary research interests include consumer behavior and lifestyle issues; branding strategy; the
symbolic aspects of products; the psychology of fashion, decoration, and image; services
marketing; marketing in virtual worlds; and the development of visually oriented online research
methodologies. He has published numerous articles on these and related topics in academic
journals, and he has delivered invited lectures on these subjects in Europe, Australia, Asia, and
Latin America. His research has been funded by the American Academy of Advertising, the
American Marketing Association, the U.S. Department of Agriculture, the International Council of
Shopping Centers, and the U.S. Department of Commerce. He currently sits on the editorial or
advisory boards of The Journal of Consumer Behaviour, Journal of Marketing Theory and Practice,
Critical Studies in Fashion and Beauty, and Journal for Advancement of Marketing Education, and
he served an elected six-year term on the Board of Governors of the Academy of Marketing
Science. Professor Solomon has been recognized as one of the 15 most widely cited scholars in the
academic behavioral sciences/fashion literature, and as one of the 10 most productive scholars in
the field of advertising and marketing communications. A A Professor Solomon is a frequent

contributor to mass media. His feature articles have appeared in such magazines as Psychology



Today, GentlemanA¢a -4,¢s Quarterly, and Savvy. He has been quoted in numerous national
magazines and newspapers, including Allure, Elle, Glamour, Mademoiselle, Mirabella, Newsweek,
the New York Times, Self, USA Today, and the Wall Street Journal. He frequently appears on
television and speaks on radio to comment on consumer behavior issues, including appearances on
The Today Show, Good Morning America, Inside Edition, Newsweek on the Air, the Entrepreneur
Sales and Marketing Show, CNBC, Channel One, the Wall Street Journal Radio Network, the WOR
Radio Network, and National Public Radio. He acts as consultant to numerous companies on
consumer behavior and marketing strategy issues and often speaks to business groups throughout
the United States and overseas. In addition to this text, Professor Solomon is co-author of the
widely used textbook Marketing: Real People, Real Choices. He has three children, Amanda,
Zachary, and Alexandra; a son-in-law, Orly; and three granddaughters, Rose, Evey, and Arya. He
lives in Philadelphia with his wife Gail and their A¢a -A“other child,A¢a -A-a pug named Kelbie

Rae. --This text refers to the Hardcover edition.

The great book, like new! | torally like it.

very educational

Good
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This is the right book but | should have gotten a discount because it smells bad like it was left in a
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Very good! It was a great price compared to buying the book!
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